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Social Media 
Soup -
Is it 
Shakespeare 
or Ben 
Franklin?
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What is Social Media?

Wikipedia:

Media designed to be disseminated through social 
interaction, created using highly accessible and scalable 
publishing techniques. Social media uses Internet and Web-
based technologies to transform broadcast media 
monologues (one to many) into social medial dialogues 
(many to many). It supports the democratization of 
knowledge and information, transforming people from 
content consumers into content producers. Blah blah blah 
blah blah blah blah.
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The Big 2 – Facebook and Twitter
Facebook

• More than 500 million active users, 200 
million access via their mobile devices

• Facebook users avg. 41,088 min/year -
Internet users spend more time on Facebook 
than on Google, Yahoo, YouTube, Microsoft, 
Wikipedia and Amazon - combined

• People spend over 700 billion minutes per 
month on Facebook
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Facebook considerations

• Outages and downtime
• In October 2009, an unspecified number of 

Facebook users were unable to access their 
accounts for over three weeks

• September 2010, Nobody within the UK, US 
and Latin America could log in to Facebook 
with Facebook quoting a DNS Failure
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Twitter

• 140-character micro-blogging tool – the ultimate 
A.D.D. tool.

• Twitter has gained popularity worldwide and is 
estimated to have 200 million users

• 65M tweets are written each day, spikes to 
150m during events, 3,283 per second record
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Other Twitter considerations

• Less than 11% of US Internet users are on 
Twitter

• Skewed demographics - <19% of twitter users 
are less than 18 years old
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Getting the word out - Haiti

• Jan. 12, 2010, Haiti was devastated by 7.0-
magnitude earthquake

• Devastation was voiced via the Web and 
Twitter before rescuers could even hit the 
ground

• Twitter proved to 
be a catalyst for the 
mobilization of 
people, resources 
and global 
philanthropic efforts
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Political Crisis and Social Media | Egypt

• Twitter and Facebook 
have achieved 
meaningful use as a 
means of communication 
in countries embroiled in 
turmoil

• Internet service was 
suspended and text
messaging disabled for one week in 
Egypt due to political unrest and the 
popularity of social media outlets such as 
Facebook and Twitter
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Social media – a few things to consider

• Social media = Email circa 1995
• The power of social media is 100% 

dependent on the network effect – it 
takes care and feeding

• Address key issues such as privacy, 
training, legal implications, and desired 
resources
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Getting the word out
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Implementation considerations

• Create a social media playbook that is 
integrated into your communication SOP’s

• Create message maps to contain your 
message. Have a playbook.

• Map your social media 
communication plans to 
the 6 stages of a crisis



Social Media recap
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Questions?

Marc Ladin
Marc.ladin@everbridge.com
+1 818-230-9733

Keep in touch
twitter.com/everbridge

facebook.com/everbridgeinc

blog.everbridge.com
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