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Someone once said… 

 
 
 

“It takes a lifetime to build 

a reputation and only 15 

minutes to destroy it.” 

- Warren Buffett 
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So, let’s put this to the test… a quiz 

Which was the biggest 

(use of website) 

fail? 
 

 

 

 



 
Scenario #1 
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1. Donald Trump 
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Let’s visit their website… 



 
Scenario #2 
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2. Toyota Recall 
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Result for “Toyota Recall” 

www.toyotarecall.org 

In the 1st month… 

 

Over 2+ million hits, 

500,000  

visitors. 



 
Scenario #3 



11 

June 2010 

3. BP Oil Spill 
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3. What about BP, the company? 



 
Let’s vote 
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Biggest fail using your website… 

1. Trump – United States Poker Championship 

 

 

 

 

2. “Toyota Recall” 

 

3. BP – “Big PR” Push?  

 

 

 

 

LIVE 



 
What’s the answer? 
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If you said… 

• Yes, it was an embarrassment, for sure.   

 And it took 7 years to get it back…but 

 

 

• Did popularity of US Poker suffer because of it? 

 

 

  

• Was US Poker Championship’s reputation damaged?  

No, not really. 

No, Not really. 

Trump – United States Poker Championship 



17 

If you said… 

BP’s Big PR push 
 

 

 

 • Yes, I agree, it was a bit much.  

 

 

• But, was that really terrible, an attempt to “own” the content? 

 

 

  

• Was BP’s reputation damaged?  

No, they had to try (media was out of control). 

Yes, short-term. (long-term, see Exxon) 
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So, the fallout… 

Brian Pasch 

Pasch Consulting Group 

 
 

Plainfield New Jersey.  He went to Stony 

Brook elementary school and graduated from 

North Plainfield High School in 1980.  Today 

he is the founder of the PCG Digital Marketing 

which specializes in Internet Marketing 

strategies for business owners. 

 

Brian Pasch is also development partner in 

the Automotive Advertising Network which has 

created a network of websites to assist 

consumers shop for a new or used car.  

Toyotarecall.org > Toyota.com/recall  For nearly 3 months,  

 their message and their unhappy customers 

belonged to… 
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But wait, there’s more… 

It takes as little as  

30 minutes to 

setup a website, from 

start to finish. 

 
• Buy a domain name 

• Add hosting 

• Build site (content) 

• Add features (donate) 

• Go “live” 

 

That’s right, 30 

minutes.  

 

sxsw4japan.org 

Goal: Create a website to raise $10,000  

in 3 days, end of the conference 
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But wait, there’s more…data 
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But wait, there’s more…data 



So, what should I do? 
(Give me the top 3 points) 
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1. Separation of purpose 

.com = business, .org = other activities 
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2. Strike a balance 

Don’t overdo it, but don’t under do it either. 

- Address the 

issue, but don’t 

make it the only 

message on 

your site . 

- Be visible, be 

transparent, 

and reachable. 
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3. Be first, be honest, be credible 
 …and be empathetic. 

- Your websites are your 

PRIMARY mean of 

communication during 

times of crisis. 

- Compliment our 

outreach with social 

media (secondary). 

- Remember, your 

website is the only 

place you can control 

100% of your content. 
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Now what? 

• Time to search for some domain names.  

 - Review your web strategy/name portfolio  

   (i.e., tylenolrecall.org is owed by J&J,  

                but not used – missed opportunity)    

  - What are my dark sites? Do I have any? 

 

• There is no “silver bullet,” not one strategy 

is the answer, it’s a multifaceted approach. 

 

• And, yes, Warren Buffet was right… but you 

can do something about it.   
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Thank you. 
 

 

 

 

 

 

Thuy LeDinh 

Facebook: facebook.com/pir.org  

Twitter: @thuyledinh | @ORGbuzz 

Email: tledinh@pir.org 

 

Website: www.pir.org | www.whyichose.org 
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